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Program Manager, The Nature Conservancy

Don’t Move Firewood campaign

- Run by The Nature Conservancy with funding
primarily from USDA APHIS
- Managed by Leigh Greenwood

- We have bug costumes




Don’t Move Firewood
|

- Conservation objectives
= Lower the rate of spread of invasive forest pests

= Maintain tree health in urban, suburban, and natural
environments

= Decrease the chance that invasives lead to tree species
functional extinction

- Behavior objectives
- Decrease long distance movement of firewood
- Increase purchasing of safe firewood alternatives
= Increase purchasing of local firewood
- Increase gathering of firewood on site when permitted

The public actually trusts us
|
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Polling informs who to target
|

Younger Firewood Users Move Firewood More Often
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80%

669

18-29 30-39 40-49 50-64 65+

(TNC public opinion research on forest topics)

Predictive Variables in Firewood Compliance
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Predictive Variables in Firewood Compliance

1. Opinion that prices at or near campground are too
high.

2. Whether you have a lot of wood at home: bulk
firewood use.

3. What type of camping you do: tent, travel trailer,
motor home /RY, cabin

4. Opinion that quality of firewood is low at or near the

\ campground.
5.

How strongly you think your friends want you to
not move firewood.

6. How important you think it is to not move firewood.

(Wisconsin, Diss-Torrance, in preparation)

Ever-increasing use of social media
|

Among all American adults, % who use social networking sites, by age
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Tell your friends...
|

Don't Move Firewood g, DON't Move Firewood
" Published by Hootsuite [2]- November 23 at 12:08pm - @ | Published by Hootsuite (21 - November 20 at 9:44am - @
Travel planned for #Thanksgiving? Leave your #firewood at home- don't Storing split #firewood under a shed reof helps it dry, which reduces air
bring #forestpests to grandma's place! pollution when burned. Tight on space? Keep unsplit rounds under the

sky (or snow).

BUY 17 wHERE
YOU BURN IT.

RREMSES ...

Greg Kihlstrom, Esther Nardone, Gary Adams and 92 others like Chronological =
this.

40 shares

View 2 more comments

Brian Pellham | ain't worried about it got plenty ofwood to burnil
Like - Reply - Message - November 25 at 12:48am

Sherry Sturgeon | want to se u go to grandmas house. Lol
Like - Reply - Message - November 25 at 1:07am

- FACEBOOK: 5,470 LIKES AND TYPICAL WEEKLY REACH 1000+

Tell your friends...
|

Don't Move Firewood TWEETS FOLLOWING FOLLOWERS LKES usTs
= @dnimovefirewood 2,241 763 1,940 123 5

Don't Move Firewood (@ dntmovefirewood - Nov 17
"= Heat your home with #firewood? Buy or
harvest local wood- and read all about why
here: ow.ly/UJUaG
AT i el i, |
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- TWITTER: 1,960 FOLLOWERS AND GOOD TWEET REACH 2,250+
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Tell your friends...

FIREWOOD ALERT!

HELP STOP THE SPREAD OF INVASIVE PESTS & DISEASES.

Tree-killing invasive species like emerald ash borer and Asian longhorned beetle can’t move far on their
own, but they can jump hundreds of miles when people move firewood. It doesn't matter if the tree
looked sickly, insect infested, or not - firewood from backyard trees, street trees, and forested lands is all
best used as locally as possible.

TO PROTECT FUTURE GENERATICNS OF TREES:

* DO not bring firewood with you when you travel
o Burn firewood cut from your backyard or street trees on your own property

o Encourage family and friends not to move firewood

FIREWERS..., [=

TO LEARN MORE ABOUT FIREWOOD REGULATIONS AND
RECOMMENDATIONS IN YOUR AREA, VISIT DONTM OVEFIREWO OD.ORG/MAP

WEBSITE AS HOME BASE : 16,000 SESSIONS IN NOVEMBER 2015

Campers can become very awdre
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Avg. miles moved

Higher Awareness, Higher Compliance
= Less Distance of Firewood Moved
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Behavior Change Campaigns

These campaigns are listed so you can see what other organizations, messages,
and techniques may be useful to you.

«  Keep America Beautiful www.kab.org

Don’t Move Firewood www.dontmovefirewood.org

+  Play Clean Go www.playcleango.org

Leave No Trace www.Int.org

Hungry Pests www.hungrypests.com

= Protect Your Waters www.protectyourwaters.net

= Clean Drain Dry hitps://twitter.com/cleandraindry

= Stop Aquatic Hitchhikers www.facebook.com/StopAquaticHitchhikers
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Behavior Change Messaging Basics
|

Clear and “do-able” call-to-action (CTA)
= Short phrases or nice graphics- or both

Below are two examples to illustrate CTA in the text plus effective image to
complement the CTA in relevant conservation social media accounts

m HungryPests Stop Aquatic Hitchhikers
June 26,2015 @& September 30,2015 - @

Its RV timel When enjoying the great outdoors, please help keep invasive
1
Bests rom spreadiog Wah IS5 and Whee) vl befoee porp o and, Hunting season has arrived! Help remind waterfow! hunters to Clean Drain
are

Dry all boots, boats, trailers and gear.

CLEAN.DRAIN.:
DRY

BOATSHTRAILERS &1GEAR
STOP'INVASIVE SPECIES

A o i

Thank youl!

b i £

Contact Leigh at LGreenwood@inc.org




