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Executive Summary 
 
In September 2005, Minnesota Department of Agriculture (MDA) conducted a questionnaire survey for 
state park visitors on the North Shore.  The information collected indicates that more outreach is needed 
for state park visitors regarding the risks of firewood movement. 
 
Items brought in by tourists, especially firewood, has become a concern across the Midwest, with its risk 
of harboring various invasive species.  Also, the recent increase in gypsy moth populations found on the 
North Shore in 2005 has created a concern for this species becoming established across the state.  Because 
of these issues, MDA designed a survey for the “transient population” or tourists to measure both their 
awareness of certain invasive species in Minnesota and to identify their current practices that may 
augment invasive species movement. 
 
The questionnaire was completed by 309 state park visitors.  The results of the questionnaire indicated a 
relatively high general knowledge of invasive species held by state park visitors overall.  
 
A surprisingly large percentage of the respondents, 43%, indicated they typically bring firewood from 
some other place into the recreation areas that they visit.  About 41% indicated that they typically bring 
firewood from their home supply.  In fact, at least seven of the respondents were from areas of the United 
States that are regulated for gypsy moth or emerald ash borer, and their home supply was the most 
popular firewood source for these visitors.  Only tents were brought more often than firewood into the 
recreation areas from outside, according to the visitors from the regulated areas. 
 
The results indicate that even more experienced campers may not realize the risks of bringing in invasive 
species with firewood, and this is made more significant by the fact that firewood is coming from high 
risk areas.  With the information gathered on the questionnaire respondents’ most used sporting goods 
stores, magazines and media outlets, MDA will be able to effectively develop a much needed outreach 
program on the risks of firewood movement. 
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Introduction and Objectives 
 
Public outreach for gypsy moth, and terrestrial invasive species in general, is a valuable tool and first step 
in controlling their introduction and spread by the general population.  In order to begin an effectively 
targeted outreach program, the Minnesota Department of Agriculture (MDA) Invasive Species Unit 
created a baseline questionnaire survey as a way to research the most effective outreach methods.   
 
The objective of the questionnaire survey was to gain an insight into the current level of gypsy moth and 
invasive species awareness among the transient population in Northern Minnesota, in order to refine 
MDA outreach efforts.  It was designed to measure both awareness of certain invasive species in 
Minnesota and to identify current practices that may augment invasive species movement. 
 
To accomplish the objective, a survey instrument was developed to collect and analyze information in 
regard to:  awareness level of invasive species, general knowledge of invasive species, identification of 
the most commonly transported equipment/supplies, identification of habits according to 
location/residence; behaviors in purchasing and current sources of information.  This data will help in 
determining gypsy moth informational needs and delivery methods and provide guidance for future 
activities in our public outreach efforts. 

Items brought in by a transient population such as tourists have become a recent focus as a high risk 
pathway for new invasive species introductions.  Firewood in particular, as a carrier of many new pests, 
has become a concern across the Midwest.  The risk in firewood movement involves its possible 
harboring of wood borers (e.g., emerald ash borer) hiding under the bark, and defoliators (e.g., gypsy 
moth) on the bark as egg masses or other hard-to-identify life stages.  In addition, the 2005 gypsy moth 
trapping program was reporting unexpected record numbers on Minnesota’s North Shore area, an area 
heavily used by tourists.  Because of these concerns, the MDA questionnaire survey was targeted at 
people participating in transitory activities on Minnesota’s North Shore.   
 
With the cooperation of Minnesota Department of Natural Resources (DNR) Division of Parks and 
Recreation, MDA sent employees to interview campers and other visitors at the state parks.  The 
questionnaire that was used provided a “snap-shot” of the areas from which the visitors come (with 
particular interest in areas that are quarantined or otherwise regulated), and what habits may lead to 
unknowingly transporting gypsy moth or other invasive species to new areas.  The intent is to use survey 
findings to support, enhance and strengthen existing and new gypsy moth outreach programs; aid in the 
development of new outreach material, and ascertain what the pest management information needs are for 
Minnesota.  



 

Methodology 
 
A questionnaire survey was conducted on Saturday, September 17, 2005 at eight DNR state parks along 
the North Shore (from north to south):  Grand Portage, Judge C.R. Magney, Cascade River, Temperance 
River, George H. Crosby Manitou, Tettegouche, Split Rock, and Gooseberry Falls. Seasonal employees 
from the gypsy moth trapping program conducted the questionnaire survey.  The questionnaire survey 
used by the seasonal employees can be found in Appendix A. 
 

 
 
The seasonal employees went through each campground and 
gave campers the opportunity to either complete the 
questionnaire at that time, or take a copy and mail it to MDA 
later.  Day visitors were given the option of either mailing 
completed questionnaires or dropping them in a drop box at the 
park entrance provided by the DNR.  This resulted in a 
combination of convenience and volunteer sampling.  The 
questionnaire had a box in the upper right hand corner where the 
seasonal employee would check “C” for camper or “D” for day 
visitor before handing out or completing. 
 
 

The DNR provided access to the parks and use of the drop boxes.  In addition, they gave us space for 
signage that explained our presence and the survey.  Usual numbers of park visitors and other general 
information on the park reservations for that weekend was also made available.  
 
The questionnaire began with questions about frequency of visits to recreational areas. The next group of 
questions attempted to measure general knowledge of invasive species.  A pseudonym of Rhodesian 
banner thistle, a non-existent species, was included as a rough measure of invasive species knowledge.  
Questions on firewood transport and items typically packed by visitors were next, followed by several 
questions on media sources for information.  The last question requested the respondent’s zip code. 
 
Survey results were tabulated.  No statistical analysis was performed, as bias is expected through the 
combination of convenience sampling, where the campers or visitors were interviewed as they were met, 
and volunteer sampling, where respondents were given the survey with the option of mailing it in or not.  
However, these tabulations may provide a solid pre-test for a follow-up statistically relevant study design, 
if needed. 



 

Results 
 
The questionnaire was completed by 309 people.  Copies were received by mail until the end of 
November 2005.  Of the respondents, 172 (56%) were day visitors and 115 (37%) were campers.  Twenty 
two questionnaires were not designated as either.  Results are discussed after each question.  Please see 
questionnaire in Appendix A for actual questionnaire layout.  See Appendix B for complete tables of 
results, and all data can be found in Appendix C. 
 
Frequency of Use: 
 

1. Including this visit, how often did you go 
camping or visit parks/recreational/natural 
areas in Minnesota this year?   
Once…18% 
2 to 5 times…52% 
6 to 10 times...15% 
11 to 15 times…6% 
15 to 20 times…1% 
More than 20 times…6% 
 

2.  How often did you go camping or visit 
parks/recreational/natural areas outside of Minnesota 
this year? 
Never…39% 
1 to 5 times…53% 
6 to 10 times …5% 
11 to 15 times…1% 
15 to 20 times…1% 
More than 20 times…1% 

The results indicate that most campers visit 2 to 5 times a year, both in Minnesota and outside of 
Minnesota.  Results show a basic bell curve distribution, except for a slight increase in the number of 
heavy users, who visit recreational areas more than 20 times a year. 
 
Invasive Species Awareness 
 

3.  Which of the following insects, plants or 
animals have you heard of? (check all that 
apply) 
Zebra mussel…275 checks 
Gypsy moth…273 checks 
Eurasian watermilfoil…230 checks 
Asian carp…185 checks 
Buckthorn…169 checks 
Purple Loosestrife…157 checks 
Asian longhorned beetle…141 checks 
Garlic mustard…68 checks 
Emerald ash borer…55 checks 
Rhodesian banner thistle…16 checks 
(pseudonym) 

 
4.  Which of the above insects, plants or animals is 
most familiar to you? 
Eurasian water milfoil…75 count 
Zebra mussel…73 count 
Buckthorn…50 count 
Purple loosestrife…38 count 
Gypsy moth…29 count 
Asian longhorned beetle…19 count 
Asian carp…8 count 
Garlic mustard…1 count 
Emerald ash borer…1 count 
Rhodesian banner thistle…1 checks(pseudonym) 
Not answered…24 

 
Many people had heard of zebra mussel and gypsy moth, perhaps because of the widespread problems 
caused by these pests across the nation.  About 8% of the respondents did not answer question 4, possibly 
indicating familiarity with no invasive species.  The overall results of these two questions seem to 
indicate a relatively high knowledge of invasive species held by state park visitors in general.  Twelve 
percent of the respondents indicated they had heard of the (actually non-existent) Rhodesian banner 
thistle, and one claimed it was the invasive species with which they were most familiar.  The term thistle 
is very familiar to most people and therefore may have been confusing.  The two most familiar invasive 
species are regulated by the DNR, possibly a factor of their historically well-organized public relations 
efforts. 
 



 

 
Firewood Sources, other Outdoor Household Articles 
 
5.  When you visit parks/recreational/natural areas or 
go camping, where do you typically get your 
firewood?  (check all that apply) 
From the park/recreational/natural area or campground 
I visit…50% 
From my home supply…41% 
From a store near the park or campground I 
visit…20% 
From a store near my home…5% 
 

6.  When you visit parks/recreational/natural area or go 
camping, what equipment or supplies do you typically bring into 
these areas?  (check all that apply) 
Tent…68% 
Lawn Furniture…49% 
Fire wood…43% 
Boat/canoe…30% 
Camper/RV…25% 
Trailer (boat, ATV or utility trailer)…12% 
Barbeque…30% 
ATV…2% 

 
About 41% of the respondents indicated that they typically bring firewood from their home supply.  In 
addition, 43% of the respondents indicated they typically bring firewood with them into recreation areas, 
making it the third most popular item to pack in after tents and lawn furniture.  While this survey is not 
statistically designed, it is interesting to note that this information is similar to a DNR study (Mike Albers, 
DNR, personal communication 2006) done in the northeast parks in 2005, which showed that 
approximately 60% of campers had brought firewood with them when camping.  This survey also shows 
that besides firewood, other Outdoor Household Articles (OHAs) are also commonly brought into these 
areas.  OHAs are regulated in gypsy moth quarantine areas, similar to but in a slightly different category 
than regulated articles. 
 
Effective Advertising Outlets 
 
7.  What are your favorite 
outdoor or sporting goods 
stores?  (Name up to three) 
Top three stores were, in order: 
REI, 74 checks (27% of 
respondents listed) 
Gander Mountain, 65 checks 
(24% of respondents listed) 
Cabela’s, 47 checks, (17% of 
respondents listed) 
 
8.  To what outdoor or sporting 
magazines do you subscribe?  
(Name up to three) 
Magazines listed in order, and 
all were very close. This 

section was marked “none” or left 
blank by 157 respondents or 51%. 
Outside magazine, 12 checks (9% of 
respondents listed) 
Backpacker magazine, 8 checks 
(6% of respondents listed) 
In –Fisherman magazine, 8 checks 
(6% of respondents listed) 
Outdoor Life magazine, 8 checks 
(6% of respondents listed) 
Outdoor News magazine, 6 checks 
(4% of respondents listed) 
Field and Stream magazine, 4 
checks (3% of respondents listed) 
Minnesota Volunteer magazine, 4 
checks (3% of respondents listed) 

Sierra magazine, 4 checks (3% of 
respondents listed) 
Sports Illustrated, 4 checks (3% of 
respondents listed) 
 
9.  Where do you typically get your 
news?  (Name the top three. Please be as 
specific as possible and include names of 
media outlets.) 
Top three were as follows: 
Minneapolis/St Paul Star Tribune, 44 
checks 
Minnesota Public Radio, 22 checks 
KARE 11, 17 checks 

 
This information will be useful in future advertising efforts.  MDA, and others interested in similar 
outreach, may incorporate this information into future outreach campaigns.  
 
Home Areas of Respondents 
 
10. What is your zip code?   
See map for zip code locations in relation to quarantine areas.  Of the 309 surveys received, six did not 
list zip codes. Based on the news media these respondents listed, it appears that of those six, one may be 
from Germany, and at least two may be from Canada. 

 



 

According to the zip code data, the North Shore 
area was home to only a handful of the 309 respondents; all others were from across Minnesota as well as 
13 other states and two other countries, Canada and Germany.  (See map of respondent zip code locations 
in Appendix D.) Firewood brought from home supplies could have harbored pests not native to the North 
Shore.  
 
In fact, at least seven of the respondents were from areas of the United States that are under quarantine for 
gypsy moth and in regulated areas for emerald ash borer.  We pulled these respondents from the data and 
listed their answers to key questions regarding firewood source and visits.   
 
Firewood sources (Survey Question 5) 

ZIP City State Quar. Survey Location 

Store 
Near 
Home 

Store 
Near Park 

From 
Park 

Home 
Supply 

49614 BEAR LAKE MI EAB Reg. Grand Portage 0 0 0 1 
49783 SAULT SAINTE MARIE MI Near EAB find Judge C.R. Magney 0 1 0 0 
53703 MADISON WI GM Unknown 0 0 0 0 
53705 MADISON WI GM Gooseberry Falls 0 0 0 1 
54424 DEERBROOK WI GM Gooseberry Falls 0 0 1 1 
54904 OSHKOSH WI GM Unknown 1 1 1 1 
     1 2 2 4 
 
 
Outdoor Household Articles (OHA) (Survey Question 6) 

ZIP City State Quar. 
Survey 
Location Tent 

Fire 
Wood 

Camper   
/RV 

Lawn 
Furn. Trailer BBQ ATV 

Boat 
/Canoe 

49614 
BEAR 
LAKE MI 

EAB 
Reg. 

Grand 
Portage 0 0 1 1 0 0 0 0 

49783 

SAULT 
SAINTE 
MARIE MI 

Near 
EAB 
find 

Judge 
C.R. 
Magney 1 0 1 0 0 0 0 0 

53703 MADISON WI GM Unknown 1 1 0 1 0 0 0 0 

53705 MADISON WI GM 
Gooseber
ry Falls 1 1 0 1 0 0 0 0 

54424 
DEER-
BROOK WI GM 

Gooseber
ry Falls 1 1 1 0 0 0 0 0 

54904 OSH-KOSH WI GM Unknown 1 1 1 1 1 1 0 0 
     5 4 4 4 1 1 0 0 

 



 

Visit frequency (Survey Question 1 and 2) 

ZIP City State Quar. Survey Location Visitor 

Times visit 
MN parks 
this year 

Times visit parks 
outside MN this 

year 
49614 BEAR LAKE MI EAB Reg. Grand Portage Day Once 6-10 
49783 SAULT SAINTE MARIE MI Near EAB find Judge C.R. Magney Day Once 1-5 
53703 MADISON WI GM Unknown Unknown 2-5 1-5 
53705 MADISON WI GM Gooseberry Falls Day Once 1-5 
54424 DEERBROOK WI GM Gooseberry Falls Day Once 1-5 
54904 OSHKOSH WI GM Unknown Unknown Once Never 
 
Key: 
GM = Gypsy Moth Quarantine Area 

EAB Reg. = Emerald Ash Borer Regulated Area 
Near EAB find = near the Emerald Ash Borer find on MI Upper Peninsula  

 
The home supply was the most popular source for firewood for the visitors from the quarantine and/or 
regulated areas.  Only tents were brought more often than firewood from home according to visitors from 
these areas.  While most of these visitors were in Minnesota parks once this year, most also visit parks 
outside of Minnesota 1 to 5 times a year. 
 
All Canadian visitors were from the Thunder Bay area, which is not under plant protection regulations at 
this time. 
 



 

 

Additional Analysis 
 
Visitor type vs. firewood source (Survey Question 5) 
Visitor Type Park  Home Supply Store near Park Store near Home 
Camper  58 58 22 4 
Day Visitor 84 59 34 7 
Unknown  12 9 5 5 
Grand Total 154 126 61 16 
 
 
It is interesting to note that day visitors bring in firewood as often as did overnight campers.  
 
When comparing the frequency of recreation area visits to the number of respondents who 
brought firewood from home, there appears to be no correlation.  This indicates that even more 
experienced campers may not realize the risks of bringing in invasive species with firewood. 
 

Frequency of Minnesota Campers Bringing Firewood from Home
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Conclusions 
 
The results of the North Shore Parks questionnaire survey indicate that firewood could be a 
significant risk for the introduction of invasive species, considering the number of visitors from 
quarantine areas and the number of those visitors bringing firewood with them.  
 
While state park visitors may be more attuned to natural resource issues than the general 
population, these survey results also show that little knowledge exists on the possibility of 
firewood harboring invasive species.  This indicates that a firewood outreach campaign for this 
cross-section would probably be very effective if executed properly, and may be crucial to 
slowing the spread of invasive species associated with firewood.  
 
Facilitating the flow of information within media outlets and following purchasing habits may be 
especially helpful in enhancing the awareness and publicity of invasive species and the risk 
inherent in firewood.  Since many outdoor stores deal with these issues and give out advice to 
customers, it may be important to consider providing communications about invasive species to 
these professionals.  With this and other information gathered in the questionnaire on the most 
popular sporting goods stores, magazines and media outlets for the park visitors surveyed, 
MDA will be able to effectively develop an outreach program on the risks of firewood movement. 
 
The results of this questionnaire survey indicate that even more experienced campers may not 
realize the risks of bringing in invasive species with firewood, and also that the firewood is 
coming from high risk areas.  MDA is developing a public outreach plan for recreationalists, and 
information from this survey will help to design the appropriate outreach elements and assure 
the success of the plan implementation and outreach efforts. 
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1. Including this visit, how often did you go camping or visit parks/recreational/natural areas in Minnesota 
this year?  (check one) 
 Once  
 2 – 5  
 6 – 10  
 11 – 15  
 15 – 20  
 20+ 
 

2. How often did you go camping or visit parks/recreational/natural areas outside of Minnesota this year?  
(check one) 
 Never  
 1 – 5  
 6 – 10  
 11 – 15  
 15 – 20  
 20+ 
 

3. Which of the following insects, plants or animals have you heard of? (check all that apply) 
 Emerald Ash Borer    Zebra Mussel 
 Purple Loosestrife     Eurasian Watermilfoil   
 Gypsy Moth     Rhodesian Banner Thistle 
 Asian Carp      Garlic Mustard 
 Buckthorn      Asian Longhorned Beetle 
 

4. Which of the above insects, plants or animals is most familiar to you? (choose one) 
 
_________________________________________________ 
 

5. When you visit parks/recreational/natural areas or go camping, where do you typically get your 
firewood?  (check all that apply) 
 From a store near my home 
 From a store near the park or campground I visit 
 From the park/recreational/natural area or campground I visit 
 From my home supply 
 Other (please specify) _________________________________________________ 
 

For MDA use only. 
_____________C 
_____________D 

Continued on reverse side 



 

 
 

6. When you visit parks/recreational/natural areas or go camping, what equipment or supplies do you 
typically bring into these areas?  (check all that apply) 
 Camper/RV 
 Tent  
 ATV 
 Boat/canoe  
 Trailer (boat, ATV or utility trailer) 
 Lawn furniture 
 Fire wood 
 Barbeque  
 Other (please specify) _________________________________________________ 
 

7. What are your favorite outdoor or sporting goods stores? (name up to three) 
 
_________________________________________________ 
 
_________________________________________________ 
 
_________________________________________________ 
 

8. To what outdoor or sporting magazines do you subscribe? (name up to three) 
 
_________________________________________________ 
 
_________________________________________________ 
 
_________________________________________________ 
 

9. Where do you typically get your news?  
(Name the top three.  Please be as specific as possible and include names of media outlets) 
 
_________________________________________________ 
 
_________________________________________________ 
 
_________________________________________________ 
 

10. What is your Zip Code?    ___________________________ 
 

Thank you for your input 
The answers you provide on this survey will be extremely valuable in assisting the Minnesota  
Department of Agriculture and the Department of Natural Resources in protecting Minnesota’s  
environment and economy from invasive species.  For more information on invasive species log  
on to www.mda.state.mn.us/invasives or www.dnr.state.mn.us/invasives.  Please return this survey in the 
postage paid envelope or simply drop it in the drop box at the park entrance.
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North Shore State Parks Visitors Fall 2005 Questionnaire Survey 
Minnesota Department of Agriculture 

 
 

1. Including this visit, how often did you go camping or visit parks/recreational/natural areas in Minnesota 
this year?   
 

Frequency of MN Park visits Total
Frequency % of                    MN 

Parks Visits
Once Count 56 18%
2-5 Count 162 52%
6-10 Count 47 15%
11-15 Count 20 6%
15-20 Count 4 1%
20+ Count 20 6%
Grand Count 309  
 

 
2. How often did you go camping or visit parks/recreational/natural areas outside of Minnesota this year?   

 

Out of State Camping Visits Total
Frequency % of              

Out of State Park Visits
Never Count 119 39%
1-5 Count 165 53%
6-10 Count 14 5%
11-15 Count 4 1%
15-20 Count 4 1%
20+ Count 3 1%
Grand Count 309  

 
3. Which of the following insects, plants or animals have you heard of? (check all that apply) 
 

Visitor Type Q3 - EAB
Q3 - Purple 
Loosestrife

Q3 - Gypsy 
Moth

Q3 - Asian 
Carp

Q3 - 
Buckthorn

Q3 - Zebra 
Mussel

Q3 - Eu 
Watermilfoil

Q3 - Rhodesian 
Banner Thistle

Q3 - Garlic 
Mustard Q3 - ALB

Camper Total 16 58 102 75 59 100 94 6 21 55
Day Total 34 86 152 98 99 155 120 8 42 76
Unknown Total 5 13 19 12 11 20 16 2 5 10
Grand Total 55 157 273 185 169 275 230 16 68 141  

 
 

4. Which of the above insects, plants or animals is most familiar to you? (choose one) 
 

Most Familiar Type of Pest Number of Respondents
Asian Carp Count 8
Asian Longhorned Beetle Count 19
Buckthorn Count 50
Emerald Ash Borer Count 1
Eurasian Watermilfoil Count 75
Garlic Mustard Count 1
Gypsy Moth Count 29
Purple Loosestrife Count 38
Rhodesian Banner Thistle Count 1
Zebra Mussel Count 73
Grand Count 295  
 



 

 
 

 
 

5. When you visit parks/recreational/natural areas or go camping, where do you typically get your 
firewood?  (check all that apply)  
 

Frequency Visited MN 
Campground Q1 Q1-%

Q5 - Store 
near Home

% Percent 
Purchase 

Firewood in 
a  Store 

Near Home
Q5 - Store 
near Park

% 
Purchase 
Firewood 
in a  Store 
Near the 

Park
Q5 - 
Park

% 
Purchase 
Firewood 

in the Park

Q5 - 
Home 

Supply

% Bring 
from  

Home 
Supply

EAB 
QUAR

EAB % 
Quar GM QUAR

GM % 
Quar

2 to 5 Summer Visits 162 52% 10 63% 35 57% 86 56% 58 46% 0 0% 2 29%
6 to 10 Summer Visits 47 15% 2 13% 8 13% 23 15% 23 18% 0 0% 0 0%
11 to 15 Summer Visits 20 6% 0 0% 4 7% 10 6% 9 7% 0 0% 0 0%
15 to 20 Summer Visits 4 1% 0 0% 0 0% 2 1% 3 2% 0 0% 0 0%
20+ Summer Visits 20 6% 1 6% 5 8% 9 6% 10 8% 0 0% 0 0%
Once Total 56 18% 3 19% 9 15% 24 16% 23 18% 1 100% 5 71%
Grand Total 309 100% 16 100% 61 100% 154 100% 126 100% 1 100% 7 100%
Percent of Grand Total 5% 20% 50% 41% 0% 2%  
Visitor Type Q5 - Store near Home % Q5 - Store near Park % Q5 - Park % Q5 - Home Supply
Camper Total 4 25% 22 36% 58 38% 58
Day Total 7 44% 34 56% 84 55% 59
Unknown Total 5 31% 5 8% 12 8% 9
Grand Total 16 100% 61 100% 154 100% 126  

 
 
 

6. When you visit parks/recreational/natural areas or go camping, what equipment or supplies do you 
typically bring into these areas?  (check all that apply) 

 
Visitor Type Q6 - Camper/RV Q6 - Tent Q6 - ATV Q6 - Boat/canoe Q6 - Trailer Q6 -  Lawn Furn Q6 - Fire Wood Q6 - BBQ Q6 - Other
Camper Total 33 91 2 24 12 69 60 39 0
Day Total 38 103 2 64 21 65 59 45 0
Unknown Total 7 17 2 6 4 16 13 9 0
Grand Total 78 211 6 94 37 150 132 93 0  
 
 

7. What are your favorite outdoor or sporting goods stores? (name up to three) 
Favorite Sporting Good Store Total Percent
Cabelas Count 47 17%
Gander Mountain Count 65 24%
REI Count 74 27%
Grand Count 271  

 
8. To what outdoor or sporting magazines do you subscribe? (name up to three) 

 
Top Outdoor Magazine Total Percent
Backpacker Count 8 6%
Field & Stream Count 4 3%
In-Fisherman Count 8 6%
Minnesota Volunteer Count 4 3%
None Count 13 9%
Outdoor Life Count 8 6%
Outdoor News Count 6 4%
Outside Count 12 9%
Sierra Count 4 3%
Sports Illustrated Count 4 3%
Grand Count 139  
 



 

 
 

 
 

9. Where do you typically get your news?  
(Name the top three.  Please be as specific as possible and include names of media outlets) 
 
News Source Number Responded
ABC Count 6
CNN Count 6
Fox News Count 8
Kare 11 Count 17
MPR Count 22
NPR Count 8
Pioneer Press Count 14
Star Tribune Count 44
TV Count 7
Grand Count 232  

 
 

10. What is your Zip Code?    ___________________________ 
  

Zip Code  Count Zip Code  Count Zip Code  Count Zip Code  Count 
Not Given 6 55115 Count 2 55427 Count 3 56672 Count 1 
30439 Count 1 55116 Count 3 55428 Count 2 56716 Count 1 
45766 Count 1 55117 Count 1 55429 Count 3 57105 Count 1 
49614 Count 1 55118 Count 3 55430 Count 1 58052 Count 1 
49783 Count 1 55119 Count 1 55431 Count 1 60638 Count 1 
50010 Count 1 55121 Count 2 55432 Count 1 64028 Count 1 
50112 Count 2 55122 Count 3 55433 Count 2 68048 Count 1 
50250 Count 1 55123 Count 1 55435 Count 1 68134 Count 1 
50501 Count 1 55124 Count 6 55437 Count 2 68317 Count 2 
50701 Count 2 55125 Count 6 55438 Count 1 72103 Count 1 
53703 Count 1 55126 Count 2 55442 Count 1 74066 Count 1 
53705 Count 2 55127 Count 1 55447 Count 2 75214 Count 1 
54016 Count 1 55128 Count 2 55448 Count 3 78704 Count 1 
54021 Count 1 55303 Count 2 55604 Count 3 79536 Count 1 
54023 Count 1 55305 Count 1 55612 Count 4 94929 Count 1 
54424 Count 1 55306 Count 2 55613 Count 1 Grand Count 309 
54601 Count 1 55309 Count 2 55616 Count 1   
54701 Count 3 55311 Count 1 55705 Count 1   
54703 Count 1 55313 Count 2 55779 Count 1   
54751 Count 1 55316 Count 1 55783 Count 1   
54837 Count 1 55324 Count 1 55792 Count 1   
54904 Count 1 55327 Count 1 55795 Count 2   
55001 Count 2 55330 Count 3 55803 Count 4   
55005 Count 1 55331 Count 1 55804 Count 2   
55008 Count 3 55337 Count 1 55805 Count 5   
55009 Count 1 55341 Count 2 55810 Count 2   
55014 Count 2 55343 Count 2 55811 Count 2   
55016 Count 1 55345 Count 3 55812 Count 2   
55019 Count 1 55347 Count 1 55901 Count 2   
55024 Count 2 55356 Count 1 55902 Count 1   
55025 Count 2 55362 Count 1 55904 Count 1   
55032 Count 2 55369 Count 2 55960 Count 1   
55038 Count 1 55371 Count 1 55972 Count 1   
55045 Count 1 55372 Count 2 55975 Count 1   
55051 Count 1 55373 Count 1 56001 Count 2   
55057 Count 2 55376 Count 2 56007 Count 1   



 

 
 

55060 Count 2 55378 Count 1 56093 Count 2   
Zip Code  Count Zip Code  Count Zip Code  Count Zip Code  Count 

55066 Count 2 55387 Count 1 56206 Count 1   
55068 Count 1 55388 Count 1 56284 Count 1   
55071 Count 1 55398 Count 1 56301 Count 1   
55073 Count 1 55402 Count 2 56308 Count 1   
55075 Count 2 55403 Count 1 56329 Count 1   
55076 Count 1 55405 Count 5 56332 Count 1   
55079 Count 1 55406 Count 7 56358 Count 1   
55082 Count 2 55407 Count 4 56360 Count 1   
55101 Count 1 55408 Count 2 56361 Count 1   
55102 Count 1 55409 Count 3 56401 Count 1   
55104 Count 3 55416 Count 2 56425 Count 1   
55105 Count 3 55417 Count 1 56441 Count 1   
55106 Count 2 55418 Count 2 56470 Count 5   
55108 Count 2 55419 Count 4 56507 Count 1   
55109 Count 2 55421 Count 3 56554 Count 1   
55110 Count 5 55422 Count 1 56570 Count 2   
55112 Count 1 55424 Count 1 56601 Count 1   
55113 Count 3 55426 Count 2 56647 Count 1   
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